
 
UNICEF Youth Mediathon 2020 - two pager 

 

In the wake of COVID-19, many young people feel they are no longer in control of their                 

futures.From disrupted schooling, to increased anxiety, to the challenges of finding their first             

job in a recession and standing up for racial justice and solidarity, they are uncertain about their                 

next steps in life. Young people need the chance to imagine what a better future looks like for                  

them, as the first step on the road creating it. 

Content creation – from video diaries to comic strips to blogging – has proven a critical tool for                  

youth to express themselves, support the fight against the pandemic and stay socially             

connected while apart. Now, it can act as a way for them to bring innovative solutions to a                  

wider audience while working towards them with their peers. 

This project aims to find those visions and bring them to the world, by connecting a select                 

handful of emerging young creatives with top media partners such as Wikimedia and Instagram. 

 

What?  

A Mediathon is an online content creation ‘hack’, in which selected creators aged 16-24 will               

learn digital storytelling skills, connect with other creatives, and develop content about the             

issues affecting young people today. This content will be published both on UNICEF’s Voices of               

Youth, and by our partners. 

Hosted online on October 23 and 24, this two-day Mediathon will involve 60 young creators,               

who will work in Zoom groups of 4-6 to execute one project per team – be it a podcast, a video                     

series on IGTV, a suite of blogs, a comic strip, or a photo essay. Each team will work under one                    

of the proposed themes: 

 



 

● Reimagining the Future of Work and Education  
● Reimagining a more Sustainable World 
● Reimagining the Future of Wellbeing 
● Reimagining an Future without discrimination 

 
A skills-building event will be recorded and shared publicly, so that other young people              

everywhere, not just the selected participants, can also watch and learn. It will be facilitated by                

UNICEF staff and partners, and will include topics such as the following in 30 to 40 min sessions:
 

-  Introduction, hosted by UNICEF Youth Engagement Team  
-  Make Your Content go Viral on Instagram (Instagram Creators Team) 

-  Making an Impact with Wikimedia Commons (Wikimedia Foundation) 

-  Communication for a Cause - How to get people to care (UNICEF team) 

  
Having participated in the sessions, young people will then be assigned to their teams, where               

they will receive coaching over a period of 2 weeks (from industry experts, partners’ staff,               

volunteers, etc) as they complete their projects. The final products will then be published on               

the relevant platform. 

  
Who? 

  
We will select youth with pre-existing experience in content creation (such as writers,             

illustrators, social media creators, photographers, radio producers), fluency in English, and an            

internet connection, with a focus on ensuring the participation of a diverse group of people               

including vulnerable communities. 

  
How? 
 

Stage 1. All participants watch the skills building sessions online, then the selected group of 60 meet on                  

Zoom for two live sessions hosted over a weekend with UNICEF. In the first session, they will be divided                   

into their teams, get to know each other, and start brainstorming ideas for projects. In the second                 

session, they will present their ideas and receive feedback. 

 

Stage 2. Over the next 15 days each group will further develop and execute their project, with a team                   

mentor supporting remotely during the process and weekly check-in video calls. 

 

Stage 3. Pitch and publication of the content ideas to partners. Promotion through influencers, national               

ambassadors, partners and UNICEF channels.  


